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Communication and Trust:

At 5:30 am, Craig Devereaux, Lawn Route Manager for Turfmaster
Lawn Services, opens up shop, loads up the trucks and starts his
team off. On Turfmaster’s first day in 1991, he was gearing up for
three customers. Yep, three. Today’s task? A chunk of the 15 routes,
reaching more than 5,000 customers around Sarasota, Florida.
Growth like that doesn’t happen by accident.

‘Bayer has been very, very
good to us. They stand
behind their products,and
they're there for us.”

— Cralg Devereaux
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Turf and ornamental plant protection made easier.

Armada® 50 WDG offers effective broad-spectrum control for protection against the toughest diseases that
affect/both turf and ornamentals, helping to reduce the need for carrying multiple products. Quick-dissolving
granules provide easy measurement for efficient loading of both backpack and large tank applicators.

Features

// Easy-to-store granules save time and energy

/] Protects against 16 of the toughest turf diseases with a residual of 21 to 28 days
//" Can be safely applied to all major turf types when used as directed

/] Effective systemic disease protection for ornamentals

//" Controls many of the toughest turf and ornamental diseases

*The Guarantee is limited to the remedy of a retreatment of your property. If this product does not perform to your satisfaction, please contact your lawn care provider for the
retreatment. Lawn care companies please contact Bayer Customer Service at 1-800-331-2867 for product for the retreatment.

RESTRICTED USE PESTICIDE DUE TO TOXICITY TO AQUATIC INVERTEBRATES.
For retail sale to and use only by Certified Applicators or persons under their direct supervision and only for those uses covered by the Certified Applicator’s certification.

ALWAYS READ AND FOLLOW LABEL INSTRUCTIONS.

Bayer CropScience LP, Environmental Science Division, 2 T.W. Alexander Drive, Research Triangle Park, NC 27709. For additional product information, call toll-free 1-800-331-2867.
www.backedbybayer.com. Not all products are registered in all states. Bayer, the Bayer Cross, Armada, Celsius and Topchoice are registered trademarks of Bayer.
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