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A s pests go, ticks get more 
than their share of press, 
particularly in spring and 
summer. It’s not good pub-

licity, of course. No one talks about what 
a delicious, nutritious meal ticks make 
for chickens, turkeys, ducks, songbirds, 
frogs, lizards, spiders and other bene-
ficial animals, and how serving as that 
vital link in the food chain makes them 
valuable to a variety of ecosystems. In-
stead, the focus is on protecting our-
selves and our pets from Lyme disease, 
anaplasmosis, Rocky Mountain spotted 
fever and other diseases ticks may carry. 

There’s good reason for concern: The 
number of tick-borne diseases is rising 
each year, as milder winters allow more 
ticks to survive the cold season, and as 
these pests continually migrate to new 
geographic areas. The Centers for Dis-
ease Control and Prevention (CDC) 

reports that nearly a half-million Amer-
icans are diagnosed and treated annu-
ally for Lyme disease alone each year, 
and that number is steadily climbing. 
People are understandably frightened 
for the health of their families and pets. 
That fear motivates them to call for pest 
management services.

Phones start ringing with calls for tick 
services at the first hint of spring, and 
they continue through fall and some-
times beyond. The season is getting lon-
ger and the tick pressure more intense 
in the Midwest, reported Doug Foster, 

entomologist and owner of Burt’s Ter-
mite & Pest Control in Columbus, Ind. 

“We normally start our program 
in March or April, depending on the 
weather, but this year we had some un-
seasonably warm weather in February, 
and we started getting some calls then,” 
he said. “When I talked with the Indi-
ana Department of Health, they said 
that they had started seeing tick activ-
ity in February, too. It cooled off a little 
in March, but by April, we were going 
full speed ahead with tick services. Our 
monthly program usually runs through 

Who’s Afraid of the 
Big Bad Tick?
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Source: Readex Research; Number of respondents: 168

Yes No Don’t Know No Answer

to public health 65% 18% 17% 0%

to pets 82% 7% 10% 1%

CUSTOMERS ARE TUNED IN TO THE RISKS
Do your customers consider ticks a threat?



September or October.”  
Foster added that he had talked with 

a PMP in Minnesota recently who said 
their season is becoming longer as well. 
“It’s interesting to see how tick pres-
sure is increasing. The past couple years 
we’ve been hearing about this more and 
more, because the winters are so much 
easier — lighter.” 

Indeed, pest management insiders 
can look at the increasing pressure as in-
teresting, because they know that there 
are plenty of control measures in their 
arsenals for managing ticks. 

But to outsiders, growing tick pop-
ulations can be downright scary, and 
PMPs need to be equipped to assuage 
their fears.

Collaboration. With health 
concerns top of mind for consumers, it 
makes sense for PMPs to be knowledge-
able about potential tick-borne diseases, 
prepared to answer questions and offer 
proactive educational support. Foster 
recommends building a solid working 
relationship with not only your local, 
but also state, health department. His 
relationship with the Indiana Depart-
ment of Health, for example, keeps him 
up to date on new species, population 
trends and customer education.

“We get people bringing ticks into 
the office all the time, wanting to know 
what they are and if they carry Lyme or 
other diseases. We consult with the In-
diana Department of Health when we 
need help with that. They’re on the front 
line just like us, monitoring the different 
tick species and tracking their activity,” 
he said. “In fact, that’s where I learned 
about the Asian longhorned tick, a fairly 
new invasive species here in the Mid-
west. They explained that it’s becoming 
commonplace for a farmer to find several 
hundred of these ticks on a cow or horse, 
and they asked us to let them know if we 
run into any of them, to help them track 
their numbers and locations.”

Like many other state health de-
partments, the Indiana Department of 
Health provides customer-facing edu-

cational materials to help PMPs keep 
their clientele informed. “They give us 
cards, about the size of a credit card, 
sharing images of the species to watch 
for in Indiana, plus instructions for pro-
tecting yourself from tick bites and re-
moving ticks when they attach,” Foster 
explained. “We pass these out like Hal-
loween candy! People love them because, 
while they may know a lot about mos-
quitoes, cockroaches and ants, they don’t 
know much about ticks, and ticks fright-
en them. These cards offer them reassur-
ance. They also give us instant credibility 

when customers see we’re working with 
the Department of Health.”

CONTINUED GROWTH. Results of 
the 2024 PCT State of the Tick Con-
trol Market report, summarized in the 
following pages, reflect optimism to-
ward the growing business potential of 
tick management services. PMPs shared 
their insights into the relative impor-
tance of tick work to their bottom lines 
and detailed the treatment protocols 
they’re using to keep populations in 
check.  
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Pest management professionals and consumers alike know that, though tiny, 
ticks can pack a powerful punch. The diseases they carry can be painful, chronic 
and even life-threatening to humans as well as pets. That’s why conscientious 
treatment of ticks is so important. This quick summary of the most common dis-
eases ticks transmit in the U.S. will help keep you up to date.

Much of the following information was published in the CDC’s “Tickborne Dis-
eases of the United States” reference manual in 2022. We’ve added alpha-gal syn-
drome (AGS), aka the red meat allergy, to their list. The lone star tick is primarily 
responsible for this allergic condition, which can cause severe, sometimes fatal, 
allergic reactions when people ingest alpha-gal, a sugar found in red meats, milk 
products, gelatin and other mammal-related products.
•	 Lone star tick: ehrlichiosis, tularemia, Heartland virus, Bourbon virus, South-

ern tick-associated rash illness (STARI), AGS
•	 Blacklegged tick: Lyme disease, anaplasmosis, relapsing fever, ehrlichiosis, 

babesiosis, Powassan virus disease
•	 American dog tick: tularemia, Rocky Mountain spotted fever
•	 Brown dog tick: Rocky Mountain spotted fever
•	 Groundhog tick: Powassan virus disease
•	 Gulf Coast tick: spotted fever
•	 Rocky Mountain wood tick: Rocky Mountain spotted fever, Colorado tick fe-

ver, tularemia
•	 Soft tick: tick-borne relapsing fever (TBRF)
•	 Western blacklegged tick: anaplasmosis, Lyme disease, relapsing fever

Update on 
Tick-Borne 
Diseases



T o get an idea of how preva-
lent tick issues are becoming 
in the U.S., we need only 
look at this key takeaway 

from the 2024 PCT State of the Tick 
Control Market report: The number 
of pest management companies offer-
ing tick control services has increased 7 
percent over 2023, now standing at 80 
percent of all companies surveyed. 

In the past, people may have thought 
of ticks as primarily a Northeastern 
U.S. problem, but those in other areas 
are discovering that they can infest their 
neighborhoods, homes and businesses, 
too. In addition to the Northeast, the 
upper Midwest and Northwest see a lot 
of tick pressure; in fact, all 50 states are 
home to ticks of one species or another. 
And while ticks tend to be particular-
ly active from spring through fall, they 
are in some locations a year-round pest, 
which is why so many veterinarians 

now recommend continual preventative 
treatment for dogs and cats. 

What all of this means to pest man-
agement companies is that the business 
potential of tick services is growing. 
More companies are getting into the tick 
control game because demand is on an 
upward trajectory. 

Consider this: Nearly every pest man-
agement company (98 percent) that pro-
vides tick control services told PCT in 
our recent survey that they expect their 
tick services to maintain (54 percent) or 

exceed (44 percent) the percentage of 
revenue they now represent over the next 
year. About a third of respondents (32 
percent) said tick services have become 
more significant to their businesses over 
the past five years.

WHAT PMPs ARE SEEING. As 
might be expected, the residential mar-
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TICK, TICK? 
Do you offer tick control services?

80% 
yes

20% 
no

Source: Readex Research; Number of respondents: 209

UpServices 
Ticking



ket accounts for the highest tick revenue 
for 92 percent of PMPs. Understanding 
why homes are attracting ticks is the 
first step in getting them under control. 
For example, Angie English, service 
manager, Vinx Pest Control, Virginia 
Beach, Va., attributes heavy tick pres-
sure in her market to wildlife displace-
ment. That calls for treatment measures 
that address not only the primary pest 
but also its hosts. 

“About 20 percent of our calls last 
spring and summer involved ticks,” 
English explained. “In addition to the 
plentiful water and overgrowth here, 
we have a lot of construction going on 
that is pushing wildlife out of its hab-
itats. As neighborhoods and businesses 
are being built, these animals will come 
right into people’s yards and make 
themselves at home. I expect many 
more calls from customers reporting 
not just ticks but rodents and other un-
wanted wildlife.”

In other areas, weather is the impe-
tus behind burgeoning populations. 
Entomologist Michael Russell, who 
co-owns LifeSpace Pest Solutions, said 
of the Cape Cod region, “We’ve had 
no substantial winter — very few days 
of subfreezing weather —in two years, 
so there is no natural check on popula-
tions. Ticks continue to proliferate here, 
and customers are calling us to spray 
much earlier than in years past.”

COMMERCIAL ACCOUNTs. In 
Houston, Brad Hudson, area district 
manager of Environmental Coalition 
and Presto-X Pest Control, said his com-
pany, which overall services a 70:30 ratio 
of commercial to residential, encounters 
ticks in commercial settings as well as 
residential. 

“The landscaping around office build-
ings can serve as harborage for ticks, and 
some of the warehouses we service are 
adjacent to fields where drought-toler-
ant grasses and weeds can grow very tall. 
That attracts rodent activity which, in 
turn, attracts ticks.”  
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HOMEBODIES
What market represents the largest 
percentage of your tick control 
service revenue?

SIGNIFICANT 
SOURCE

OVER ALL

Source: Readex Research; Number of respondents: 168

Source: Readex Research; Number of respondents: 168

Source: Readex Research; Number of respondents: 168

	 more significant
	 no change
	 less significant
	 not involved 5 years ago 

In the past five years, have 
tick control services become a more 
or less significant portion of your 
location’s business?	

32%

48%
14%

5%

What percentage of your location’s over-
all revenue was derived from tick control 
services in 2023?

30% or more

20-29%

10-19%

5-9%

1-4%

0%

4%

5%

15%

8%

20%

48%

Source: Readex Research; Number of respondents: 168

GOING UP! 
Compared to 2023, how do you expect the 
percentage of revenue generated by your 
location’s tick control services to change 
in 2024?

44%
increase

54%
remain the same

2%
decrease

5% COMMERCIAL
1% GOVERNMENTAL
2% OTHER

92%
RESIDENTIAL







good shape. But if you let that grass 
grow higher, you make your property 
more appealing to ticks. They crawl to 
the top of tall grass to quest — to wait 
for a host to walk by, whether that’s a 
person, a pet or a wild animal. Even 
with that warning, some people just 
don’t want to go out and mow.”

Angie English of Vinx Pest Control 
added, “Customers do need to under-
stand this is a two-way street. Our prod-
uct applications will help, but environ-
mental controls are really key to resolv-
ing the issue. For treatment to be com-
pletely effective, they have to do their 
part as far as keeping the grass short, 
keeping weeds cut back and creating 
little moats around mulch so the water 
drains. It’s a collaborative process.”

TREATMENT PROTOCOLS. In 
terms of product applications, almost 
all PMPs (92 percent) surveyed said 
they use residual pesticides. It’s also not 
uncommon to mix an insect growth 

regulator (IGR) with an adulticide 
—  45 percent said they use IGRs — 
to wipe out a couple of generations in 
one fell swoop. This may be particularly 

Tackling 
Ticks Together
W hile ticks aren’t partic-

ularly difficult to treat, 
they do require a mul-
tifaceted approach and 

meticulous attention to detail. Brad 
Hudson of Presto-X Pest Control shared 
insights into how his team approaches a 
tick infestation. “Tick control requires a 
lot of habitat modification — working 
with customers to create tick-safe zones 
and eliminate rodents. Doing things 
like clearing tall grasses and moving play 
equipment to sunny areas away from 
ditches is very important. You need to 
clearly explain to the customer what 
you did, why you did it, how it works, 
and why you really need to team up to 
take care of these pests.”

Doug Foster of Burt’s Termite & Pest 
Control said that sometimes getting 
customers to be part of that team can 
be a challenge. “We explain that ticks 
aren’t attracted to normal lawns, so as 
long as you keep your grass 1-3 inches 
in height, you’re going to be in pretty 
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Source: Readex Research; Number of respondents: 168

	 year-round	
	 seasonally	
	 once per year
	 as needed
	 other

SEASONAL DEMAND
How often does your location provide tick 
control services to the typical client?

13%

41%

4%

37%

5%

365



true when tick services are bundled with 
flea and/or mosquito services; an IGR 
mixed with a broad-spectrum pesticide 
can be quite effective at controlling all 
three populations.

Habitat modification (used by 27 
percent of PMPs), botanicals (23 per-
cent) and rodent control (22 percent) 
are all commonly used as well, with 
some PMPs throwing tick repellents 
(12 percent), tick boxes (5 percent) and 
other tools (3 percent) into the mix.

“We use a combination of things, pri-
marily bifenthrin granules,” said Foster. 
“Bifenthrin is one of the best products 
we’ve found to kill ticks. You can easily 
broadcast it into high-grass or high-weed 
areas, and the granules provide pro-
longed exposure. That slow release gets 
down into thick underbrush or foliage 
that sometimes you can’t penetrate very 
well with a power sprayer or a mosquito 
mister. That being said, we also use pow-
er sprayers or mosquito misters to deliver 
a liquid bifenthrin. Sometimes you can 
reach areas you couldn’t otherwise.” 

Nate Heider, national operations di-
rector at Spidexx, attributes his team’s 
tick management success to knowing 
where and how to use the “combination 
of tactics” at their disposal. “You have to 
think about where people will be walk-
ing and playing as you choose whether 
to apply an adulticide or use tick boxes 
or tubes in certain areas. We encounter 
a lot of playhouses, for example, and 
you’re sure not going to spray there. En-
vironmental modifications are import-
ant, too. You won’t get very far if there’s 
a lot of leaf clutter or other harborage 
for the ticks.”

TREATING WILDLIFE HOSTS. 
You won’t get far either if rodents, deer, 
raccoons or other wildlife are running 
around looking like a tick buffet. “You 
need to treat for the ticks and for the 
rodents, which are the source of the 
ticks,” said Brad Hudson of Presto-X 
Pest Control.

Hudson recommends a thorough in-
spection prior to treatments. “We know 

we’re looking for some type of mam-
mal, and if pets aren’t the source, then 
we inspect for rodent harborages and 
burrows; look for traces of raccoons or 
other animals — basically, we try to find 
signs of the host(s) so we know what 
we’re dealing with. We combine that 
very detailed inspection with common 
sense to come up with the correct action 
or treatment plan to help that customer 
resolve their pest issues.”

Depending on the type of host dis-
covered, that treatment plan may in-
clude exclusion work to keep the ani-
mals out of the house, trapping, habitat 
modification, repellents, baits or other 
means. Here’s another instance where 
customer collaboration is essential, as 
basic sanitation practices —  keeping 
trash tightly sealed, not leaving pet food 
out and eliminating standing water — 
can go a long way in discouraging wild-
life traffic.

KEEPING TECHNCIANS SAFE. 
Like mosquitoes, ticks are one of the 
pests that can be a true danger to tech-
nicians should they get bitten during or 
after a treatment. Personal protective 
equipment (PPE) and education can 
help keep them safe.

“We don’t want our people exposed 
to anything that could be potentially 
dangerous, so we train them to stay out 
of the infested areas as much as possi-
ble while treating (working around the 
perimeters instead). At the same time, 
we have them use a repellent on their 
pants, socks, ankles and shoes,” Foster 
said. “Checking yourself is important, 
too. We tell everyone to pull their pants 
legs up and look closely, since the foot/
ankle area is most vulnerable, and then 
shower and check yourself again at the 
end of the day.”

Make sure technicians are prepared to 
remove ticks properly should they need 
to, Foster added. He equips his team 
with tweezers (some PMPs prefer tick 
spoons), as well as education to ensure 
they remove the entire tick every time. 
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THE AVERAGE CALLBACKRATE 

FOR TICKS IS JUST 2.7%, 

WITH 46% OF PMPs 
REPORTING NO CALLBACKS AT ALL.

Source: Readex Research; Number of respondents: 168; Respondents could select more than one answer

PRODUCTS AND PROTOCOLS		
Which products/approaches does your location use to manage ticks?	

45%

27%

12%

23%

5%

22%

3%

92% 
RESIDUAL 

PESTICIDES

IGRs

habitat modification

botanicals, essential oils 

rodent control

tick repellents

tick boxes

other
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Tick Types &&
Marketing Hype



T he results of the 2024 State of 
the Tick Control survey indi-
cate that the most prevalent 
tick species haven’t changed 

much from last year, aside from a 5 per-
cent jump in PMPs saying the brown 
dog tick is the top species they see. 
Brown dog ticks and American dog ticks 
are now tied for the No. 1 spot in terms 
of prevalence, at 32 percent. At No. 2 is 
the Eastern blacklegged, or deer, tick, 
with 24 percent of respondents naming 
it the top tick in their markets.

Nate Heider of Spidexx reported that 
Minnesota is seeing increasing numbers 
of both American dog and deer ticks. 
“We’ve watched them increase year after 
year and, unfortunately, sometimes it’s 
in places where we have limited treat-
ment options. That’s because ticks like 
to hang out in the same places as rusty 
patched bumblebees, which are protect-
ed under the Endangered Species Act. 
We can use tubes and boxes in those ar-
eas, but not adulticides.”

In addition to looking at the most 
prevalent species, it’s interesting to ex-
plore tick species that are moving into 
new territory. Notably, the lone star tick, 
once considered a South/South Central 
pest is continuing a migration that has to 
date taken it as far north as Maine.

“Lone star ticks are now among the 
species we see in Cape Cod; they weren’t 
here six years ago,” said Michael Russell 
of LifeSpace Pest Solutions. “It’s con-
cerning because they carry diseases such 
as alpha-gal syndrome (AGS), which 
causes allergies to red meat.”

Lone star ticks are present in Virgin-
ia Beach, too, reported Angie English 
of Vinx Pest Control. “I’ve been in pest 
management for 24 years, so I’ve watched 
the different progressions. You never used 
to hear about lone star ticks, but over the 
past three or four years, they’ve been mi-
grating farther north and are become a 
concern to many more areas.”

FEAR-BASED MARKETING? Per-
haps surprisingly, PMPs’ focus on the 
health risks associated with ticks isn’t 
increasing much year-over-year. While 
those risks are among the top three re-
sponses to the question “What aspects 
of your tick control services are featured 
in your company’s marketing efforts?” 
(with certified technicians, at 39 per-
cent, and preventive service, at 38 per-
cent), health risks’ 38 percent represents 
just a slight (2 percent) bump over last 
year. Many PMPs believe that the media 
has scared people enough about tick-
borne diseases.

“Newspapers and other media outlets 
have fanned the flames of fear about 
Lyme disease, anaplasmosis and, related 
to mosquitoes, West Nile virus,” said 
Russell. “When they call us for service, 
we see that as an opportunity to put 
their minds at ease. We educate them 
about how we can help them protect 
themselves, their pets and their homes. 
That gives them confidence and peace 
of mind.” 
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MOST PREVALENT SPECIES
What species of tick is most prevalent in your market area?
2023  /  2024

American dog tick	 brown dog tick

Eastern blacklegged tick (deer tick)	 lone star tick

Rocky Mountain wood tick	 Western blacklegged tick

Gulf Coast tick	 pigeon tick

other	 none

no answer

Source: Readex Research; Number of respondents: 143 (2023), 168 (2024)

ABOUT 
THE SURVEY 
The PCT 2024 State of the Tick Control 
Market survey was sponsored by Cen-
tral Life Sciences/Zoëcon and com-
piled by Readex Research, a privately 
held research firm in Stillwater, Minn. 
A sample of 8,443 pest control com-
pany owners, operators, executives, 
technical directors, general managers 
and managers was systematically 
selected from the PCT database. Data 
was collected from 209 respondents 
— a 2 percent response rate — via on-
line survey from March 13-27. The mar-
gin of error for percentages is +/- 6.7 
percentage points at the 95 percent 
confidence level. Charts may not add 
up to 100 percent due to rounding.

TOUTING TICKS
What aspects of your tick control services are featured in your 
company’s marketing efforts?

2023 2024 Change

certified technicians 45% 39%
preventive service 43% 38%
health risks 36% 38%
excellent control 31% 27%
IPM 31% 29%
free inspection 29% 32%
service guarantee 23% 33%
do not market tick services 29% 33%

Source: Readex Research; Number of respondents: 143 (2023), 168 (2024); Respondents could 
select more than one answer

33% 27%

8%22%

1%

3%

0%

1%

0%

1%

32% 32%

7%24%

1%

2%

1%

0%

1%

2%

2%
1%




