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Target Market Intelligence™ (TMI™) 

TMI™ is a subscription-based sales and marketing tool 
predicated on three key elements: dynamic software, 
thorough data management and proprietary audience 
information. Identify new business opportunities, easily 
cross-reference your customer data and gain insight 
into audience content interests. Data is updated daily! 

Your job is to keep food safe. Our job 
is to connect you with the people who 
make it happen.

The food safety and quality assurance industry isn’t static — it’s 
constantly evolving. Regulations shift. Supply chains grow more 
complex. New technologies reshape how we work. And through it 
all, FSQA professionals are on the front lines, ensuring food is safe, 
compliant and trustworthy.

That’s where Quality Assurance & Food Safety comes in: to deliver 
the information and insights FSQA professionals rely on to make critical 
decisions every day.

Our readers aren’t casual observers. They’re plant managers, QA 
directors, food safety specialists and executives — the people who set 
the standards and choose the solutions their companies invest in. They 
come to QA for practical guidance and actionable insights on topics 
like FSMA compliance, allergen control, traceability, sustainability and 
emerging technologies. And they engage with us everywhere: in print, 
online, in newsletters, through webinars and at in-person events.

What does that mean for you? It means that when you partner with 
QA, your message doesn’t just land — it resonates. Whether you’re 
showcasing a breakthrough in sanitation, introducing a new digital 
solution or sharing expertise in pest management, QA connects you with 
decision-makers who trust our content and value our voice.

As the industry evolves, partnering with the right platform isn’t optional 
— it’s essential. QA can help you reach the decision-makers who matter 
most with a platform that informs, engages and delivers results.

Let’s make 2026 your most impactful year yet.

Jacqueline Mitchell 
Editor

When you partner 
with QA, your 

message doesn’t just 
land — it resonates. 

Quality Assurance & Food Safety

Connect with your sales representative for 
instant online access. 

Scan here to 
see how TMI 

works!



Unmatched Access To  
Industry Decision-Makers

Publisher's own data, January-June 2025; *September 2025; **As of Sept. 5, 2025

TOTAL UNIQUE 
SUBSCRIBERS

AVG. E-NEWSLETTER 
SUBSCRIBERS*

TOTAL 
AUDIENCE REACH

135,533
TOTAL SOCIAL MEDIA 

FOLLOWERS**

35,154

AVG. WEBINAR 
REGISTRANTS 

AVG. WEBSITE 
USERS

56,069

26,34217,500 468

Why Print? Why Digital?

Give your brand a sense of authority unmatched 
by other platforms when you establish credibility 
and strength with a presence in print. Print 
magazines delivered directly to your customers’ 
mailboxes tend to stay visible, both on desks and 
in homes, continuing to influence purchasing 
decisions and encouraging readers to take 
action on advertisements.

Utilize audience feedback to swiftly refine 
your message when you partner with QA 
on digital advertising. Elevate your brand 
story through virtual events, visuals, videos 
and more, delivered across the channels 
your buyers engage with most, and utilize 
the metrics QA provides to track and 
measure your campaign performance. 

Source: Publisher's own data, 
September/October 2025

READERS WHO 
DIRECT REQUEST  

A YEARLY  
QA MAGAZINE 
SUBSCRIPTION

80.5%

Publisher's own data,  
September 2025

QA 
E-NEWSLETTER 

OPEN RATE

27%

Source: Signet Research Readership & Engagement Study, July/August 2025

	 Digital magazines  
(via email)

	 Print magazines  
(in the mail)

	 Email newsletters
	 Videos
	 Social media 
	 Podcasts
	 Mobile apps  

(on smartphone  
and tablet)

In what ways do you prefer to receive industry news 
and product information? (Multiple responses permitted)

16%
12%

57%

11%
6%

49%

74%

Source: Signet Research 
Readership & Engagement 
Study, July/August 2025

MEDIAN NUMBER OF 
PEOPLE PRINT ISSUES  
ARE SHARED WITH

QA SUBSCRIBERS 
WHO PASS ALONG 

THEIR PRINT 
ISSUES

77%
2.8

January/February 2025 
QualityAssuranceMag.com 

BACK TO PEST CONTROL SCHOOL PG 14   TRACEABILITY UPDATE PG 20   CHEESE AND CLIMATE CHANGE PG 24

At Famoso Nut Company in McFarland, Calif., the quantity of almonds 
processed each year is high — and so is the quality. The hulling, shelling 
and packing facility has cracked the code on running 40 million pounds 
of almonds through its system annually while keeping food safety and 

quality at the forefront of its procedures.

Print and Digital Magazine Subscribers by Title

QUALITY CONTROL/
ASSURANCE

CORPORATE 
MANAGEMENT FOOD SAFETY PLANT 

MANAGER SANITARIAN

4,070 9,145 2,172 677 182

PRINT DIGITAL

9,117 12,125

PURCHASING/
BUYER

PEST 
MANAGEMENT

FOOD 
TECHNOLOGIST LAB MANAGER OTHER

242 477 123 104 317

Magazine Subscribers

Source: Publisher’s own data, September/October 2025 issue

YOU RECEIVE 
THE TOP TWO 
PREFERRED 

WITH QA



QA 
Magazine 
The print and 
digital versions of 
QA magazine are 
the two primary 
ways food safety 
professionals 
want to consume 
industry news 
and product 
information, 
reaching 9,117 in 
print and 12,125 
via the QA digital 
edition. 

Training/Continuing  
Education Supplement
Training and continuing education 

are a must in any market, especially 
in food and beverage. QA offers 

clients with training and/or 
continued education offerings an 
opportunity to tell their story in this 

July/August supplement. 

State of the 
Market Reports 

Devoted to key vertical market 
segments (i.e., rodent control, 
sanitation, etc.), these special 

reports allow product suppliers to 
stand out from the competition 
as a market leader and feature 

exclusive research.

University Spotlight
The March/April 2026 University 

Spotlight will provide colleges 
and universities an opportunity 
to highlight their programs and 

degrees that touch the food and 
beverage markets, focusing on 
what sets their offerings apart.

Faces of Food 
Safety Support

Stand out by highlighting someone 
within your organization who 
provides the highest-quality 

service or products to support 
your customers. Includes a full 

page with a photo and a write-up 
of this individual and what their 
objectives are for your company 

and customers.

Problem Solvers 
This special supplement 

focuses on how your 
company and products can 

help the food processing and 
beverage markets solve key 

issues. Own an exclusive  
one-page advertorial.  

The supplement also includes 
a Problem Solvers Spotlight 

e-blast.

5 Questions 
In this high-impact advertorial 
product, your representative is 

featured as an industry expert on 
a topic of interest to our readers, 

facing your full-page ad.  
5 Questions is now also available  

as a paid custom e-blast! 

ADVERTORIAL 

n heavily regulated industries like 
food production, employee training 
programs often focus only on 

meeting compliance standards. However, 
compliance alone doesn’t guarantee that 
employees are fully equipped to perform in 
their roles. This is where WorkForge intervenes, 
providing a learning and development 
solution that drives compliance while building 
and tracking employee competence. By going 
beyond regulatory checkboxes, WorkForge 
empowers the industry to develop a more 
skilled, confident and engaged workforce, 
addressing critical challenges like skill gaps, 
knowledge transfer and staying audit ready.

The Problem: Compliance Isn’t 
Enough
While regulatory compliance is essential, it 
doesn’t automatically mean a well-trained 
workforce. Many companies focus solely on 
meeting legal standards, leaving employees 
underprepared for the real demands of their 
roles. OSHA has stated that 54% of food 
production workers report feeling scared or 
unsure at work due to inadequate training. 

This lack of confidence impacts individual 
performance and contributes to safety risks 
and production inefficiencies.

Additionally, traditional compliance 
training often falls short in tracking 
knowledge retention and application. Without 
this insight, businesses risk costly mistakes, 
high turnover and even non-compliance.

The Solution: Trackable 
Competency 
WorkForge provides trackable, competency-
based training. This allows businesses to 
monitor employee progress in real-time, 
ensuring that employees not only complete 
training but also master critical skills. 
The platform provides tangible data on 
performance, empowering managers to 
make informed decisions about further 
training, promotions or role adjustments.

A primary challenge for many companies 
is the skills gap. As technology advances 
and regulations evolve, keeping employees 
up-to-date becomes difficult. WorkForge 
solves this problem by offering specialized, 
industry-specific training that aligns with real-

world job requirements. 
Employees stay current 
on best practices and 
regulations, becoming 
more competent and 
capable in their roles.

WorkForge's system 
tracks knowledge 
retention and skill 
application through 
features such as its 
intuitive on-the-job 

training function. This function provides clear 
visibility into employee competency through a 
series of accountability checks and balances. 
It reduces the risk of non-compliance, ensures 
that employees are confident in applying 
their skills and always keeps the organization 
audit-ready.

Another common issue is low employee 
engagement in traditional training. 
WorkForge combats this by delivering 
interactive, accessible learning and 
development modules tailored to specific 
roles, making the learning process more 
engaging. Employees who track their 
progress in real-time feel more motivated, 
boosting both confidence and productivity.

Results That Matter
By implementing WorkForge, organizations 
have seen significant improvements 
in employee competency, safety and 
performance. Organizations have reported 
up to 62.5% improvement in employee time-
to-productivity and 25% in employee retention 
within the first year.

The Bottom Line
WorkForge helps companies move beyond 
compliance to 
build a more skilled 
and confident 
workforce, ensuring 
long-term success 
while tackling 
today’s challenges 
head-on. Learn 
more at www.
workforge.com. 

GO BEYOND COMPLIANCE 
WITH WORKFORGE
Look for competency-based training that closes skills gaps, boosts 
engagement, and elevates safety and performance in food production.

I

IN PARTNERSHIP WITH

INSIDE
• Rodent Threats 

to Food Safety

• Partnering with 
Pest Control 
Pros

• Risk 
Management 
Tips

• Exclusive 
Research!

SPONSORED BY

SPONSORED CONTENT

T
he future of food safety leadership begins with you. As 
the farm-to-fork food chain faces growing challenges, 
the demand for qualified professionals has never been 
greater. The Utah State University (USU) Online Pro-

fessional Master’s Degree in Food Safety and Quality (MFSQ) 
prepares you to take on leadership roles in this critical field, 
putting you on the fast track to success. 

USU’s MFSQ has been a leader in online education since 
2019, setting a high standard for accessible, quality training 
in food safety. The growing community of students and alumni 
continues to advance development and promote leader-
ship within the food safety industry. USU’s MFSQ provides 
high-quality education at a competitive price, making it easier 
for working professionals to invest in their education while 
balancing career and personal commitments. 

“The MFSQ online program is directly applicable to stu-
dents’ current careers, while also preparing them for future 
leadership positions in food regulation and industry,” said Dr. 
Karin Allen, director of the MFSQ program. “The 33-credit pro-
gram offers flexibility with six core classes and electives tai-
lored to students’ interests and career goals. The fully online 

curriculum provides in-depth training in food microbiology, 
toxicology and other key areas, giving students the opportu-
nity to select electives that align with their background and 
professional goals.” 

The program follows a Plan C format and concludes with 
a capstone project. Students are encouraged to connect their 
project topic with a real-world food safety issue they face in 
their current role. “The project involves identifying a food safe-
ty challenge and developing a strategic solution,” said Allen.  

With a distinguished faculty specializing in areas ranging 
from food microbiology to food laws and regulations, the pro-
gram is recognized for its expert instruction, comprehensive 
course content and rigorous curriculum. Alumni consistently 
highlight these elements as the most valuable aspects of their 
education, with many reporting significant career advance-
ment as a result. Join a community of dedicated food safety 
experts and leaders working to create a safer, more innova-
tive and sustainable food system. Become an Aggie today! 

 For more information, please visit caas.usu.edu/mfsq/ or 
email us at mfsq@usu.edu.

ADVERTORIAL

UNIVERSITY SPOTLIGHT

UTAH STATE UNIVERSITY
MASTERS OF FOOD SAFETY 

AND QUALITY

HYGIENE 
AUTOMATION

ADVERTORIAL

Faces of
Food Safety 
Support

ADVERTORIAL

Luella 
DENN

uella Denn, plant manager 
at Meritech, exemplifies 
the innovative spirit and 
operational excellence at the 

heart of the company’s mission to make 
the world a healthier and safer place by 
automating hygiene processes. Leading 
the manufacturing team in Golden, 
Colo., Denn oversees the production of 
Meritech’s automatic footwear sanitizing 
equipment and CleanTech Automated 
Handwashing Stations. 

With a hands-on leadership style and 
unwavering attention to detail, Denn 
ensures each unit upholds Meritech’s 
promise of protecting food safety by 
consistently removing more than 99.9% 
of pathogens like Listeria and Salmonella 
from hands and footwear. She works 
in close partnership with Meritech’s 
network of sales and service technicians 
to keep food manufacturing facilities 
across North America operating at peak 
hygiene standards. Denn’s leadership not 
only strengthens Meritech’s operations 
but also raises the bar in quality and 
innovation for food safety. 

Company: Meritech

Company Bio: Meritech automated 
hygiene equipment improves employee 
compliance and exceeds food safety 
standards by eliminating the variability of 
human behavior. CleanTech Automated 
Handwashing Stations with footwear 
sanitizing pans offer complete pathogen 
removal from hands and footwear in 12 
seconds. Meritech high-throughput or 
compact boot scrubbers accommodate 
laced street shoes or up to 9 inches on the 
sides of rubber boots.

Years in business: 39

Location: Golden, Colo.

More Info: 800-932-7707; meritech.com

L

TRAINING
S U P P L E M E N T

IN A R APIDLY E VOLVING FOOD SAFE T Y L ANDSCAPE , 
ongoing training and education are no longer optional 
— they ’re essential .  As technology l ike AI  reshapes the 

industr y,  professionals must upski l l  to stay ahead,  protect 
consumers and drive smar ter  decis ions from farm to fork .

Sanitation 
Supplement

 In the September/October 
issue, QA will feature a sanitation 

supplement around sanitation 
and hygiene trends in food safety. 
Additionally, each advertiser will 
be included in the product guide.

NEW  Why I Chose
QA will provide suppliers the 

opportunity to showcase why 
their customers choose them to 
work with. Exclusive by category 

(i.e., sanitation, pathogen 
detection, allergens, etc.)

NEW  Dairy Supplement
NEW in 2026, QA will launch a 

dedicated supplement delivering 
in-depth coverage of food safety 

and quality issues shaping the 
dairy industry — from processing 

and packaging to regulatory 
compliance and innovation.
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Producing safe food and beverage 
products is only possible with sanitation 
best practices in place. From sanitary 
design to handwashing and employee 
hygiene, discover the essential steps to 
keeping your facility clean and preventing 
the spread of harmful pathogens. 

Supplying 
Solutions
Veseris is a ‘partner with a capital P’ 
to ever-expanding Moxie Pest Control.

Moxie Pest Control in Irving, Texas, is a fast-growing business 

that has expanded to 44 branches and values a distributor 

that takes time to understand the operation, scale as Moxie’s 

territory spreads, and deliver value far beyond product. 

“We need a partner who can be flexible 
and dynamic and treat our requests with a 
sense of urgency, and Veseris checks all the 
boxes,” says Daniel Headrick, COO of Moxie 
Pest Control. 

Moxie has been working with Veseris 
for 20 years, and though it has tried other 
distributors in the past, Headrick says the 
company “really doubled down on our 
relationship” during the last five years, rec-
ognizing Veseris’s commitment to ensuring 
Moxie’s success during some particularly 
challenging times. 

Veseris supplies all Moxie Pest Control 
locations with products, bait boxes, termite 
stations and more. “They are a one-stop 
shop for whatever we need, including con-
tinuing education and resources,” Headrick 
emphasizes. 

An Advocate for My Business 
As Moxie Pest Control has focused more 
effort on becoming an active steward in 
the community and voice in pest control 
legislation, Headrick reached out to Veseris 
for suggestions on ways the company could 
get involved. 

“They went out of their way to help us 
get more deeply connected in participat-
ing in NPMA and PPMA initiatives, even 
pointing to industry events we should 

WHY I CHOSE D I S T R I B U T I O N

ADVERTORIAL

attend,” Headrick says. “We have been 
taking a closer look at how we can do more 
good and maintain positive relationships 
with our government counterparts, in 
some cases helping them understand our 
business and the pest control industry as 
a whole. Veseris has been a real advocacy 
partner.” 

The Wheels Are Always Turning
“I came up with this idea for you,” is often 
how conversations start between Headrick 
and Veseris Director, National Accounts 
Christy Davie, who spends time and ac-
tively listens to Moxie’s pest management 
and business operations challenges. 

“In a true partnership, both parties want 
each other to succeed, and Christy always 
gets in touch when she thinks of something 
helpful and solutions that will benefit 
Moxie Pest Control, whether we asked 
about a specific issue or something helpful 
comes to mind,” Headrick says. “The wheels 
are always turning.” 

Veseris makes regular visits to Moxie 
Pest Control branches to provide training 
and resources such as educational posters 
for how to use new products or updated 
protocols. 

Headrick says, “They add value beyond 
just supplying products.”  

About Veseris 
Veseris is a leading distributor 
headquartered in Austin, 
Texas, serving structural 
pest, turf & ornamental, 
pool supply, public health, 
wildlife, and vegetation 
management professionals 
across the U.S., Canada, and 
Mexico through 250+ sales 
and service experts at 82 
locations, and in Latin America 
and the Caribbean through a 
network of authorized dealers. 
Through its Tessman and 
Lynde companies, Veseris 
is uniquely positioned to 
support customer growth in 
the turf & ornamental and 
pool supply markets. With 
unparalleled product access, 
expert support, trusted 
training, and digital tools 
like Veseris.com and Veseris 
Inventory Manager, Veseris 
empowers professionals with 
the resources they need to 
succeed.

Contact 
www.veseris.com or  
www.veseris.ca (Canada) 

Daniel Headrick

Integrated Marketing
The Power of

10 Things to Know
The 10 Things to Know 

advertorial spread, 
which appears in the 

print and digital editions, 
provides QA advertising 

partners a unique position to 
combine educational and sales 
content. Includes a full-page ad!

NEW IN 2026, 
Faces of 

Food Safety 
Support 
video

NEW IN 2026, 
5 Questions 

video



Build credibility and enhance your 
brand with a permanence and 

authority that is UNMATCHED BY 
OTHER PLATFORMS. 

QA Business Booster 
Sponsorship
•	 45 minutes from QA’s speaker 

and 30 minutes from the 
sponsor

•	 All leads and a recording are 
provided to the sponsor

•	 Archived on QA website

Virtual Conference
•	 Sponsored educational sessions
•	 All leads are provided to the 

sponsor
•	 Archived on QA website

Virtual Events

QA Custom  
Media Services

Powerful 
Marketing 
Opportunities
•	Custom E-blasts

•	Sponsored Videos

•	Sponsored Podcasts

•	Custom Sponsorships

Billboard and Lightbox Ads 
Billboard and lightbox ads have consistently provided the 

highest visibility, impressions and clicks on the QA website. Each 
position offers limited ad units, providing maximum exposure.

BILLBOARD AD

LIGHTBOX
AD

Mobile Adhesion  
Banner Ad

 Exclusive to two 
advertisers per month 

and displayed on  
every page except the 

home page. 32% of QA’s 
website traffic comes 

from mobile users.

Website 
QA offers the highest-level 
content, education, news, 
multimedia and more with 

qualityassurancemag.com. With 
56,069 monthly users*, the QA 
website is a destination where 

you want to be seen.

E-Newsletter 
Our weekly 

newsletter puts your 
message directly 

into the inboxes of 
26,342 decision-

makers* on a 
consistent basis.

QA Custom Media is QA’s content 
marketing arm, providing custom 
content for companies serving 
the industry. QA’s talented 
group of writers, designers and 
content marketers create specific 
messaging that’s valuable and 
that communicates directly with 
your customers, driving profitable 
growth for your business.

NEW  Client Webinar Promotions
This promotional package is for clients 
who host their own webinars, providing 
extended reach via the QA e-blast list, 

the QA e-newsletter list and promotions 
on the QA website.

35,154 followers**
**As of Sept. 5, 2025

SOCIAL MEDIA 

NEW  Video Ads
QA is offering video positions 

on our editorial videos by 
month. This video will run for 10 
seconds before offering to skip 

to the QA editorial content.

NEW  Online Navigation Ad
This new high-profile position 
is located on the QA website 
navigation drop down menu. 

This position offers visibility in the 
second-highest viewed position on 

the QA website. Exclusive to one 
advertiser per month.

Webinar
•	 1-hour client webinar
•	 All leads and a recording are 

provided to the sponsor
•	 Archived on QA website

*Publisher’s own data,  
January-June 2025 
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ISSUE TOPICS

January / 
February

March /  
April

May /  
June

July /  
August

September / 
October

November / 
December

Issue 
Emphasis

•	 Traceability 

•	 Food Safety 
Culture

•	 Partnering 
with Pest 
Management 
Providers

•	 Allergens

•	 Dairy

•	 Pest 
Management: 
Flying Insects

•	 Pathogen 
Detection and 
Prevention

•	 Recall 
Management

•	 Pest 
Management: 
Research

•	 Pet Food 
Safety

•	 Sustainability

•	 Pest 
Management: 
Cockroaches

•	 Hygienic 
Design

•	 Ingredients 
and Additives

•	 Pest 
Management: 
Rodents

•	 Technology 
Advancements 
in Food Safety

•	 Labeling and 
Packaging

•	 Pest 
Management: 
Stored Product 
Pests

Supplement

5 Questions

University 
Spotlight

Allergen Product 
Guide

Faces of Food 
Safety

Pest 
Management 
Product Guide

Training/
Continuing 
Education 

Supplement

Ad Readership/
Brand 

Awareness Study

5 Questions

Sanitation 
Supplement

Problem Solvers

Close Date 12/19/2025 2/23/2026 4/24/2026 6/22/2026 8/24/2026 10/23/2026

Ad Materials 
Due Date 1/7/2026 3/2/2026 5/1/2026 6/29/2026 8/31/2026 10/30/2026

These Advertising Terms and Conditions (“Terms”) govern 
all advertising placements (“Advertisements”) with 
GIE Media, Inc. (“GIE Media”) through its Publications 
(“Publications”). By submitting an insertion order or 
request for advertising, the advertiser (“Advertiser”) agrees 
to be bound by these Terms.

1. Acceptance of Advertising
All advertisements are subject to review and approval 
by GIE Media. GIE Media reserves the absolute discretion 
to reject or cancel any Advertisement, insertion order, or 
space reservation at any time for any reason.

2. Advertising Materials
Advertiser shall provide all advertising materials in 
accordance with GIE Media’s specifications and 
deadlines. If materials are not received by the specified 
deadline, GIE Media reserves the right to run previously 
submitted materials.

3. Rates and Changes
Advertising rates are subject to change upon notice. Any 
rate protection shall apply only to confirmed insertion 
orders in effect prior to such change.

4. Positioning
Advertising placement and positioning are at the 
discretion of GIE Media unless a specific position is agreed 
upon in writing and confirmed in the insertion order. 
Premium positions may incur additional fees.

5. Cancellations
Cancellations must be submitted in writing and received 
by GIE Media before the issue close date. Cancellations 
received after the deadline may result in full charge for the
reserved space.

6. Advertiser Warranties
Advertiser represents and warrants that:
• They have full legal right to use all content, trademarks, 

and materials submitted.
• The Advertisement complies with all applicable laws and 

does not infringe any rights of any third party.
• The Advertisement is not false, misleading, or 

defamatory.

7. Digital Advertising
For digital advertisements, GIE Media does not guarantee 
impressions, clicks, or other performance metrics unless 
explicitly agreed to in writing. Tracking reports, when 
applicable, are provided as-is and without warranty.

8. Payment
Payment for all advertising is subject to the rates in the 
applicable Order Form and due 30 days from date of 
invoice unless pre-paid. Any discounts are voided if 
payment is not received when due. Contract advertisers 
will be short-rated to the appropriate rate if the agreed 
advertisements are not placed within 12 months from first 
contracted insertion. If an Order Form is submitted by an 
Agency on behalf of Advertiser, the Agency warrants

and represents that it has full right and authority to submit 
the Order Form on behalf of Advertiser and that all legal 
obligations arising out of the placement of advertisement 
will be binding on both Advertiser and Agency. Advertiser 
and its Agency, if applicable, will be jointly and severally 
liable for the payment of all bills and charges incurred 
for each advertisement placed on Advertiser’s behalf. 
Advertiser authorizes GIE Media, at its election, to submit 
any bill to Agency, and such submission will be due notice 
to Advertiser of the bill and this manner of billing will not 
impair or limit the joint and several liability of Advertiser 
and Agency.

9. Errors or Omissions in Advertisements
GIE Media is responsible only for errors or omissions 
caused by GIE Media’s printing or production process if 
an ad is significantly different from the furnished, valid 
proof, and GIE Media will issue a make-good insertion. GIE 
Media’s liability is limited to a credit equal to the amount 
paid for the ad space that contained the error/omission. 
Errors/omissions must be reported to GIE Media in writing 
within 60 days of publication. GIE Media will not be liable 
for any consequential, indirect, incidental, punitive, 
special, or exemplary damages, whatsoever, including 
without limitation, damages for loss of profits, business 
interruption, loss of information and the like in connection 
with any Order Form or these Terms. GIE Media is not 
responsible for the content of advertising. Opinions stated 
in advertising are solely those of the Advertiser (or Agency, 
if applicable).

Advertising Terms and Conditions

2026 EDITORIAL CALENDAR, 
RATES & SPECIFICATIONS



Webinar
E-blasts 
TMI 
Virtual Conference
	 Platinum
	 Gold 

Parallax Reveal 
730px x 570px 

2 units available monthly

Lightbox
500px x 500px 
2 units monthly

Banner
468px x 60px

Mobile Adhesion 
Banner Ad
360px x 120px
2 units monthly

Exclusive 
Video

300px x 169px

Leaderboard #1 
728px x 90px

3 units monthly

Leaderboard #2
728px x 90px

3 units monthly

Native Ad
3 units monthly

Best Practices 
Sponsorship

1 unit monthly

DIGITAL RATES AND SPECIFICATIONS
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Dairy Industry

Partnering with Pest 
Management Pros

Partnering with Pest 
Management Pros

Pest Management: 
Flying Insects
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